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1. Introduction 

The Association for the Export of Canadian Books (AECB), wishing to expand its 
activities to markets other than French-speaking and English-speaking ones, particularly 
to the Spanish-speaking market, asked Precisa Research to produce a study on the 
book market in Spain that would update other research conducted in 2005. 

While this report builds on previous research, all information, past and present is 
included to aid AECB members in obtaining a clear and specific understanding of the 
Spanish market, and specifically, about those segments which may be of greater interest 
to Canadian publishers such as: language teaching, technical books, novels and other 
subjects. As well, for certain subjects, the Spanish market is not limited to Spain, but 
also encompasses Latin American countries. Therefore, this report is not so much about 
the book market in Spain as it is about the book market in Spanish, a much larger 
proposition from both the geographical and population point of view.  

Political Map of Spain 
(Divided into Autonomous Communities) 

 

Spain is a country with significant political and administrative decentralization. In 
addition to being divided into 17 regions or Autonomous Communities, some regions in 
Spain have two official languages: Spanish/Castilian, which is spoken all over the 
country and co-official languages such as Catalan, Basque, Galician or Valencian. This 
diversity of language means that books are published in all these languages although, as 
will be discussed later, their main influence in the domestic market is in textbooks only. 

Exporting books to Spain requires a good knowledge of the characteristics of the Spanish 
market which will be provided in this report.  Considering the diversity of the 
Autonomous Communities and languages, the Spanish market has the potential to be an 
exciting and important market for Canadian publishers.  




